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    Newsletter 11  

          January 30, 2006 
 

                       Top Stories This Week 
 
London £750m sponsorship launch 
could hit other sports and the arts  
LONDON’S plans to raise more than £750 million in sponsorship money, 
announced by Sir Keith Mills at the 2012 Business Summit last Tuesday 
(January 24), to help pay for the cost of staging the 2012 Olympics has 
led to fears that it could swamp the market. STEVEN DOWNES, 

business editor of Times Online, examines what it could mean for other sports and the arts. 
Meanwhile, an audacious plan by London’s landlords Barclays Bank to turn their premises at Canary 
Wharf into a themed “2012 Towers” has been blocked in case it sent out the wrong messages to their 
rivals who London also want to bid at least £50 million to be the financial partner of the Olympic 
Games. But Barclays remain the favourites to among the first four sponsors announced by London at 
the end of 2006. Read more…Pages 2 and 3  

 

Sir Robin wins his battle 
to be part of London’s 
Olympic board 

SIR ROBIN WALES (left), the 
mayor of the London Borough 
of Newham, has scored a 
victory on his long campaign to 
be appointed to the board of 
the 2012 Games organisers, 

LOCOG. As the leader of the most important of the 
five Olympic London boroughs that will host the 
Games, Sir Robin had complained when he was 
not granted a seat on the board of the interim 
LOCOG when it was established last year. He has 
now been confirmed on it along with Charles Allen, 
the head of ITV, who also heads up London’s 
Nations and Regions group. Read more…Page 4 

British ping 
pong players 
tipped to rule 
world by 2012  
BRITISH table tennis 
is on the verge of a 
golden era, one 
which it has not seen 

since Johnny Leach was world champion more 
than 50 years ago. A crop of talented youngsters 
should be at their peak in time for the 2012 
Olympics. Ahead of the English National 
Championships in Sheffield, RICHARD EATON 
picks the names to look out for, including Paul 
Drinkhall, a 16-year-old from Middlesbrough who 
is quite possibly the best player in the world for 
his age.   Read more…Page 11 

 

Also this week  
• Treasury officials being won round to backing Britain’s 2012 Olympic hopefuls…Read more…Page 3 

• Tour de France in London will be dress rehearsal for Games and raise £50m…Read more...Page 5 

• Winning team to design Olympic Park project chosen…Read more… Page 5 

• Coe voted Greatest Briton of 2005…Read more…Page 6 

• Birmingham leader backs jeweller Fattorini plea to make Olympic medals…Read more…Page 7 

• Developer chosen to redesign Milton Keynes Bowl in time for 2012 Games…Read more…Page 7 

• British eventing unveils future plans and sets goals for Beijing...Read more…Page 13 

• Sir Philip Craven given special honour in United States…Read more…Page 15 

• Linford Christie finally given an Olympic 2012 role…Read more…Page 16 



Copyright, all rights reserved – The information is this newsletter may not be reproduced or 
distributed without the consent of insidethegames.  
insidethegames is not affiliated to London 2012 and the views expressed are independent 

2

Sponsorship industry braces itself for London 2012 
marketing onslaught to begin 
CHARITIES, plus sports and cultural events throughout Britain, are bracing themselves for a cash 
drought over the next six years, as major corporate players direct their cash towards LOCOG’s £750 
million sponsorship target, writes Steven Downes. “There's little doubt that events like ours are very 
concerned that, with the London Olympics having such obvious clout for promotional purposes, they 
can go around and Hoover up the lion's share of sponsorship budgets from major, blue-chip 
companies over the next few years,” one worried event director told insidethegames this week. “We 
could be facing a situation whereby we are left to fight for the sponsorship crumbs from the Olympic 
table.” 

Sir Keith Mills, deputy chairman of the London Organising Committee of the Olympic Games 
(LOCOG), unveiled his organisation’s marketing strategy at the 2012 Business Summit last Tuesday 
(January 24). They are looking to sign up its ten top tier companies for at least £50 million each, in 
cash or kind, to be associated with the London Games over the next six years. In common with the 
International Olympic Committee, London will offer exclusive rights to companies in a variety of 
commercial sectors, such as cars, telecoms, banking and utilities. Companies with existing close 
associations, such as London bid supporters BT, Barclays and British Airways, are widely expected to 
continue to back the 2012 Games. But London does not have a clear run at approaching the cream of 
the world’s corporations. They are prohibited from offering deals to any existing IOC partners under 
their “TOPS” scheme, such as McDonalds, Visa and Panasonic, or (and this is where the task 
becomes tricky) their direct rivals. Sir Keith promised businesses their investment would be protected 
by the toughest ever legislation under the Olympics Bill. Of London’s £2 billion budget, 35 per cent is 
to come in sponsorship. London has split their sponsorship packages into three tiers: the second tier 
could have up to 30 “supporters” and the third tier as many as 50 associated companies. LOCOG 
reckons £50 million per package is a modest asking price, considering the telecommunications firm 
Bell Canada paid £100 million for a comparable association with the 2010 Winter Olympics in 
Vancouver. The announcement has sent shudders down the spines of marketing and finance directors 
of British events which have not, as yet, managed to secure longer term sponsorship deals of their 
own through to 2012. The director of a sponsorship agency that handles a range of sports and cultural 
events, many of them staged in the capital or south-east England, spoke of his fears. “Companies’ 
marketing budgets have been very tight for a number of years now,” he told insidethegames on the 
condition of anonymity. “You have got to assume if London 2012 signs up 100 companies for the next 
five or six years, the bulk of their sponsorship and marketing spend is going to go on the Olympics. If 
you top-cut the country's top 100 firms out of the sponsorship equation, it is going to make our job 
exceptionally difficult.” 

The sports event director, who also asked not to be named, said: “We have been fortunate in having a 
very strong and loyal sponsor closely associated with our event for a number of years. But if they opt 
not to renew in a couple of years’ time we have genuine fears that London may have already tied up 
any likely replacements.” The sponsorship agency director did suggest there may be some hope for 
sponsor-seeking events. “It has always been one of the challenges of our job, and I suppose we will 
just have to think a little bit laterally. There are a lot of new companies, some really successful, who 
could be looking for the right sort of exposure. So let’s say that Google, for one example, as Nike did 
in the 1990s, decides that it does not need to be directly associated with the Olympics, whether at IOC 
or London level. It could be that one of its rivals, with perhaps not quite the cash resources, decides 
that their brand needs a positive marketing push: the £10 million a year that London is asking is a 
huge wodge of cash out of any firm's marketing budget. But there will be plenty of events which could 
offer strong packages for a fraction of that.” The director also questioned how effective London’s 
packages for companies outside the top tier might actually be. “Some of the companies which sign up 
to the lesser packages might find themselves a little swamped.” He highlighted former NBA star 
Dennis Rodman’s appearances on Channel 4's Celebrity Big Brother series, during which he wore a 
cap with a clearly identifiable GoldenPalace.com logo. “During Athens, one character pulled a stunt by 
jumping off the diving board wearing nothing but a tutu and Golden Palace’s web address scrawled 
across his chest,” he said. “He got a 300 euro fine and spent the night in jail, but the traffic to Golden 
Palace's website soared 53 per cent. It just shows a bit of imagination can go a long way further.” 

Steven Downes is the business editor of Times Online 
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London landlords 
Barclays blocked from 
having an Olympic 2012-
themed skyscraper 
LONDON GAMES organisers have rejected an 
audacious plan by their landlords to turn the 
premises into a themed “2012 Towers”. Barclays 
Bank, which rents out two floors of its 
skyscraper at One Churchill Place in Canary 
Wharf (right) to Olympics staff had proposed 
branding the entire building with Games logos. 
 
The spectacle would have dominated the skyline and been reminiscent of the bidding period when 
many buildings, monuments and streets were dressed with the logo, incorporating the Olympic rings. 
The building houses both the London Organising Committee for the Olympic Games (LOCOG), and 
the infrastructure quango, the Olympic Development Authority which will have a combined staff of up 
to 4,000 in the last few years of Games’ planning. But it was thought that by adopting the proposal, 
LOCOG might have sent out the wrong signals at a time when it is looking for sponsorship bids, 
including a slot for financial backing from the banking sector. “It would have been compromising to 
those involved in raising sponsors,” said a source. “It might have sent out the message that Barclays 
is already THE Olympic bank.” 
 

Brown set to accept UK Sport model for 2012 
SENIOR officials in Gordon Brown’s office at the Treasury appear to have been won round to UK 
Sport’s attempts to get an extra £100 million worth of funding to help Britain’s athletes prepare for the 
2012 Olympics and are expected to make an announcement shortly. Discussions have been ongoing 
since the failure of the Chancellor to release any additional money in his Pre-Budget report last month. 
Treasury sources have told insidethegames that talks have centred round the model drawn up by 
Peter Keen, a former Performance Director at British Cycling and one of the country’s leading experts 
in high performance sport.  
 
The model was developed with significant input from performance directors of Olympic and 
Paralympic Sport, including John Derbyshire, the performance director of Sailing and chairman of the 
performance director’s forum. It includes detailed analysis on a sport-by-sport basis of the 
performance staff, infrastructure, and operational functions that must surround and support an athlete, 
such as coaching and medical services, as well as the central services required to operate the 
programme as a whole. The investments made using this model will be on a “no compromise” basis 
with the sports and athletes, ensuring that the funding made available is used to the best possible 
effect. At a time when economic forecasts are at their gloomiest for ten years, the Treasury does not 
want to be seen wasting money on sports that they do not feel have the potential to offer any success 
at the Olympics in 2012.  
 
Brian Stocks, the president of British Gymnastics and the most outspoken critic of the lack of 
investment his sport has received recently, released a statement last week to coincide with it being 
200 days since London was awarded the Olympics. “So far, we have not received any additional 
funding aimed at the long-term preparation of our athletes for the London 2012 Olympic Games, 
especially in those Olympic disciplines that are not funded,” he said. “In many sports, including 
gymnastics, bringing a talent to the rostrum is a long, sophisticated process. Shall we leave our 
talent’s preparation in jeopardy?”  
 
Combined with a critical article in the Daily Telegraph written by Shadow Sports Minister Hugh 
Robertson, the statement is believed to have seriously upset senior Government officials, especially 
Sports Minister Richard Caborn. If Keen’s plans are accepted it seems unlikely that will be the end of 
the row as sports such as handball, volleyball and basketball, which have to put in place major 
development programmes, will most probably feel they are not being supported enough to ensure they 
make an impact in 2012. 
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Newham mayor given leading role on LOCOG board 
after complaining to Government 
SIR ROBIN WALES, the mayor of the London Borough of Newham, has scored a victory on his 
months-long campaign to be appointed to the board of the 2012 Games organisers, LOCOG. As the 
leader of the most important of the five Olympic boroughs, Sir Robin had complained when he was not 
granted a seat on the board of the interim LOCOG when it was established last year. 
 
At a meeting last Wednesday (January 25) in which the board moved from interim to permanent 
status, Sir Robin became the latest board member to be confirmed along with Charles Allen the ITV 
chief executive whose role it is to promote the Games outside the capital as head of the “Nations and 
Regions” group. The LOCOG board, which is chaired by Sebastian Coe, will meet monthly and when it 
is complete will consist of around 15 members. Sir Robin, the only elected representative on the 
board, has been chosen not only because Newham is the borough with the largest stake in the Games 
but because he is the chairman of the Association of London Government. In this role he will be 
expected to tell council leaders of LOCOG’s progress and feed their ideas into board meetings. Sir 
Robin has been careful not to publicly criticise his omission from the board but he has let it be known 
that in order for the Games to achieve its goals of urban regeneration, his presence was not optional. 
It is not thought that any other mayor, such as Hackney’s Jules Piper, will gain a place on the board. 
Newham have been eager to publicise their mayor's appointment but have been prevented from doing 
so by LOCOG.  A spokeswoman for LOCOG said: “Sir Robin became a board member last week and 
it has always been our intention to give him that role.”  
 
In Games terms, Newham is the most significant of the five Olympic boroughs. It will have 61 per cent 
of the Olympic Park, including the Athletes Village, the swimming, aquatics, boxing and athletics and 
hockey. Hackney is the council with next biggest stake, with Tower Hamlets, Waltham Forest and 
Greenwich next. Sir Robin had said last October that “it is important (to include a local politician) so 
that we maximise the impact of the bid and that local government is fully involved in what is going on. 
We have put that to a Government which is always a Government that will listen to good argument.” 
 
Sir Robin said the Games are much more than an international sporting event; they are an opportunity 
to “change people’s lives”. Since the borough began to target the Games three years ago they have 
also used it as an opportunity to try to improve people’s quality of life. Newham boasts a 25 per cent 
drop in the number of young people attending magistrate’s courts since children were encouraged to 
test out sports free of charge, including free swimming for all under 18s. 
 
Board members were also last week briefed by experts on the “currency hedging”, a type of insurance 
policy adopted to protect fluctuations in international exchange rates. LOCOG will take out such 
insurance so not to lose out from its multimillion-pound broadcast revenue from the International 
Olympic Committee should the US dollar, the currency it is paid in, strengthen significantly against the 
pound. LOCOG has its own resident expert in Paul Deighton, the newly appointed chief executive and 
former head of European operations for the investment bank Goldman Sachs, who was on hand at 
last week’s meeting to simplify the “hedging” process to fellow board members. 

 
Waltham Forest angry at gardener’s relocation 
ANGRY RESIDENTS in Waltham Forest are upset that a piece of protected green space in the 
borough is to be used to accommodate allotments forced out of Newham by the Olympics. The 
allotments in Waterden Road, Stratford, must move because they fall within the Olympic precinct and 
have been served with Compulsory Purchase Orders by the London Development Agency. But 
residents in Waltham Forest claim the site for relocation in Lammas Land should remain open so 
people are free to roam under a legal covenant. “Since the LDA’s first approach to allotment holders in 
Newham, they have held four more meetings with them and even bussed them down to the site for a 
look around,” said John Spears, chairman of Waltham Forest Allotment Holders. “The LDA claim that 
this is only a proposal, but on their website only Marshgate Lane is shown as under review. There is 
no plan B. This fiasco could have been avoided if the LDA had taken the trouble to talk to local 
councillors and residents before proceeding so far. It is this attitude that fosters suspicion among the 
general public about official bodies and their intentions.” 




