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Olympic marketing expert predicts that drug 
scandals will not not harm London sponsor search 

THE scandal over Olympic 100 metres champion Justin Gatlin’s failed drugs 
test will not scare off potential sponsors of the 2012 Olympics, according to a 
leading sports marketing expert. Terrence Burns, chief executive of Olympic 
marketing experts Helios Partners, predicted that the commercial appeal of the 
Olympic dream would prevail despite the damage done the plight of Gatlin 
(pictured), which came just a week after Tour de France winner Floyd Landis 

also tested positive for testosterone. “I don't see that as a huge factor on the sponsorship 
side,” said Burns. “If you are a group of sponsors you are aware of the efforts the International 
Olympic Committee makes and have confidence in WADA (World Anti-Doping Agency). As long as 
people believe cheats are being caught and dealt with appropriately and fairly then that’s as much as 
they can ask.” MATTHEW BEARD, of The Independent, reports. Read more…Page 2 

David Beckham 
sports centre could 
host team in 2012 
A SPORTS centre in 
Hertfordshire used by 
David Beckham and his 

family is bidding to host an overseas team before 
the 2012 Olympics. The BBC athletics 
commentator and former Olympic hurdler Stuart 
Storey (pictured) is leading a campaign launched 
by Wodson Park Sports and Recreation Centre in 
Ware. Among the teams they have targetted to 
attract are Belgium and Switzerland. “If it’s good 
enough for David Beckham I’m sure it's good 
enough for an Olympic team,” said Marilyn 
Botheras, the manager of the centre. “I think it's a 
huge opportunity that we should seize. It is a very 
exciting time.” Read more…Page 7 

UK Athletics chief 
executive: “Failure is 
not an option in 2012”            
THE paucity of talent in 
British athletics is set to be 

exposed this week when the European 
Championships take place in Gothenburg with 
expectations at the lowest they have been for 40 
years. Even David Moorcroft, the chief executive 
of the UK Athletics (pictured), admits he is not 
expecting too much but knows things need to be 
sorted out. It comes at a time of mounting 
criticism of Moorcroft. “Athletics is the premier 
Olympic sport and failure in 2012 is not an 
option,” he said. JASON HENDERSON, the 
editor of Athletics Weekly, described as the 
Wisden of the sport, looks at the issues and 
what has gone wrong. Read more…Page 11 
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• Protest march over arms fair at London 2012 competition venue…Read more…Page 3 

• Morning Star facing crisis because of Olympics…Read more…Page 4 

• Malaysian Government split over London Games training camp…Read more…Page 5 

• Coe rules out standing for London Mayor as Tories struggle for candidate…Read more…Page 6 
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Gatlin scandal will not put sponsors off London 

THE scandal over Olympic sprint champion Justin Gatlin’s failed drugs test will not scare off potential 
sponsors of the 2012 Olympics, according to a leading sports marketing expert, writes Matthew 
Beard. Terrence Burns, chief executive of Olympic marketing experts Helios Partners, predicted that 
the commercial appeal of the Olympic dream would prevail despite the damage done by Gatlin’s 
plight, which came just a week after Tour de France winner Floyd Landis also tested positive for 
testosterone. 
 
“I don’t see that as a huge factor on the sponsorship side,” said Burns. “If you are a group of sponsors 
you are aware of the efforts the International Olympic Committee (IOC) makes and have confidence in 
WADA (World Anti-Doping Agency). As long as people believe cheats are being caught and dealt with 
appropriately and fairly then that’s as much as they can ask. During the height of the Salt Lake City 
(cash-for-votes) scandal I was working for the IOC trying to re-sign companies to the TOP sponsors 
programme. It was hard work but we made it. Sponsors were able to discriminate between those who 
managed (Salt Lake) and the dream itself. There's a lot of latent good will and individuals are not able 
to shake people's confidence.” 
 
Amid the fallout from Salt Lake City, the IOC and its sponsors agreed on a “morals clause” to be 
written into all future sponsorship contracts. The open-ended agreement allowed either side to 
terminate the deal if it was felt their investment had been damaged by such scandals. “The main 
sponsors have had things happen to their senior management but the IOC has never invoked the 
clause, nor have any of the sponsors,” Burns added. 
 
As LOCOG’s commercial department continues to hold talks with potential sponsors amid tight 
secrecy, mixed feedback is emerging from the sponsorship industry regarding the level of interest in 
2012 endorsement. Heading the negotiations is Chris Townsend, appointed LOCOG marketing 
director recently from the same role with Transport for London, whose target it is to raise around £750 
million towards the £2.4 billion cost of running the Games. 
 
A few leading sports marketing agencies, according to sponsorship sources,  are thought to be 
recommending to their blue chip clients that they reject a “limited” deal with LOCOG in favour of a 
global tie-in with the IOC, which they say may be better value for money. Their advice has been: why 
spend up to £100 million on a local sponsorship when for £90 million you can get a global deal as a 
TOP partner? Burns, however, says that the picture is far more complicated than that. He points out 
that a slot as a TOP sponsor is hard to come by and often involves a long-term commitment, plus 
additional expenditure to implement the sponsorship worldwide. 
 
He added that it would not be in the IOC’s interests to “hog” the best sponsors as that would leave 
local organisers short of their targets. “The likes of McDonalds and Coke have been putting money 
into the Olympic movement for the last 20 years and can hardly compare that long-term investment to 
a one off,” he said, adding that Coke probably invests a total $250 million in the Olympics over its four-
year cycle. The IOC has a dozen top sponsors although there is persistent speculation that another 
category may be added. Frontrunners are a courier firm – UPS was once an Olympic sponsor – or a 
brewery, most likely Anheuser Busch, the brewers of Budweiser. However such a deal would be 
complicated as it would almost certainly have to result in the cancellation of tens of brewery contracts 
signed individually by National Olympic Committees. 
 
At the same time as some agencies are advising clients to “go global” it is thought that other 
companies who are TOP sponsors are interested in local deals, if it does not break exclusivity deals. 
Sponsorship sources who have held talks with LOCOG also claim the organisers are in the process of 
reviewing the timetable for sponsorship deals. The banking sector still appears favourite to provide the 
first tier-one sponsor, although sponsorship insiders say that this may now be split between a high 
street bank and a private bank. A deal with a utilities firm may have to wait until the organisers have 
ascertained exactly what they require in terms of value-in-kind. Industry experts are agreed that 
LOCOG still has plenty of time to do the deals, although a seven-figure deal with a bank would set the 
bar high for other interested sponsors. They point out that LOCOG’s marketing strategy is more 
advanced than many previous organising committees. Much of the detail of LOCOG’s marketing plan 
will be settled in its joined marketing agreement to be signed with the IOC soon. 
Matthew Beard writes for The Independent 
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Protest over Olympic venue being used for arms fair  
PROTESTORS have marched through East London to 
demonstrate against an arms fair to be held at the ExCel Centre 
(pictured) in Docklands next year. They claim it is inappropriate to 
hold such an event in what is due to be one of the venues for the 
2012 Olympics. The group marched from Plaistow Park to 
Victoria Park where a rally was held. The ExCel Centre said the 
planned event was legitimate and fully supported by the Ministry 
of Defence.  
 
But Simon Gould, who organised the protest, said: “How can you 

hold friendship Games in a place where you sell arms?” The protestors were a mix of members from 
Respect, the Green and Liberal Democrat parties as well as peace campaigners. 

Opened on the site of the original Royal Victoria Dock in 2000, the 65,000 square-metre indoor venue 
has the “largest column-free hall in Europe” and regularly hosts leisure and trade exhibitions. It is due 
host four separate arenas in 2012, staging boxing, judo, taekwondo, weightlifting, wrestling and table 
tennis and accommodating between 6,000 and 10,000 spectators  

The biennial arms fair is hosted by the Defence Systems and Equipment International. At the 2005 
event, more than 1,200 firms from 34 countries displayed weapons and equipment for army, navy and 
air force use. In 2004, the value of the UK’s arms exports was £1.4 billion, according to Government 
figures. The most exported items of equipment were military aircraft followed by guided weapons 
systems. During the rally at the western end of Victoria Dock, there were addresses from speakers 
including representatives of the Christian Peoples Alliance, Green and Respect parties. A five-minute 
silence for global victims of the arms trade followed the peaceful demonstration. Another picket may 
be heading to City Hall, as although it is claimed London Mayor Ken Livingstone has spoken out 
against arms fairs, he has not yet taken any action to discourage the use of ExCeL as an Olympic 
venue. 
 

Higgins warned that students are watching him 
NEWHAM students have thrown weight behind a campaign to make sure local people reap the 
benefits of the 2012 Olympics. The pupils from St Bonaventure’s School and St Angela’s Sixth Form in 
Forest Gate questioned 800 people in Stratford about the impact they hoped the Games would have 
upon jobs, housing and regeneration projects. 
 
The street quiz formed part of an ongoing campaign waged by The East London Citizens Organisation 
(TELCO) to ensure an ethical Olympics in 2012. The group comprises over 30 schools, religious 
centres and trade unions and has been fighting for local people on different issues since 1986. It has 
pledged to heap the pressure on organisers at the Olympic Delivery Authority (ODA) and its chief 
executive David Higgins to keep the promises on wages and housing that were made by Mayor Ken 
Livingstone and Sebastian Coe last year. Rev Jan Atkins of Bryant Street Methodist Church, Stratford, 
said: “TELCO youngsters are taking matters into their own hands. London won the Olympics because 
of how much it would benefit this area and we are making sure the ODA sticks to the deal.” 
 
Student Saad Butt took part in the questioning and was adamant that officials must not go back on 
their pledges. “East London young people must get the jobs that will regenerate the area,” he said. 
“There needs to be training available now.” Concerns have already been raised about many job 
opportunities there will be for local people once the major building work begins. “We will hold David 
Higgins to account,” vowed Saad. 
 

Law firm to advise on Olympic Stadium chosen 

CLIFFORD CHANCE will advise the Olympic Delivery Authority on the £250 million construction of the 
main London 2012 Stadium. Construction partner Tim Steadman will lead the team. The confirmation 
ends speculation on which of the five firms on the ODA’s panel, announced earlier this year, would win 
the work. The other firms are Berwin Leighton Paisner, DLA Piper Rudnick Gray Cary, Freshfields 
Bruckhaus Deringer and Pinsent Masons. 




























